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Product Overview

Flipshope Helps user save money while shopping online on e-
commerce platforms like Amazon, Flipkart, & Myntra

Responsibility

UX Research

Ui designing

Prototyping

Tools

Figma

Pen and Paper

Problem Statement

Online shoppers often face difficulty in identifying the best time to purchase 

products due to fluctuating prices across e-commerce platforms. They lack 

an efficient way to track price history or receive timely alerts about price 

drops, leading to missed opportunities for savings. This creates frustration 

and diminishes the overall shopping experience, especially for budget-

conscious users.


Flipshope aims to solve this problem by empowering users with tools to 

make informed purchasing decisions, ultimately enhancing their shopping 

journey and saving them money.

Goals

S implify Cashback Earning


Curate Top Discounted Deals


Enhance User Engagement 

O ptimize User Experience


Drive User Acquisition and Growth


Build Trust and Credibility

Design Process
R esearch & Discovery: Conduct thorough user research to understand needs and pain points. Identify market trends and 

competitor analysis.


Conceptualization & Wireframing: Develop initial concepts and create wireframes to outline app structure and functionality.


Visual Design & Prototyping: Craft visually appealing designs and create interactive prototypes for user testing and feedback.


Testing & Iteration: Conduct usability testing, gather feedback, and iterate designs to optimize user experience before final 

implementation.
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Target Audience
Our target audience in India includes tech-

savvy millennials, working professionals, and 

budget-conscious shoppers who value 

convenience and savings while shopping 

online. Flipshope’s offerings are tailored to 

meet the daily needs of students, families, and 

social media influencers, making it an ideal 

solution for their shopping preferences.

Research
For the research phase of Flipshope, we focused on conducting competitive analysis and gathering insights 
from user research.

Competitive Analysis
In order to position Hyyzo effectively in the market and identify areas for improvement, a comprehensive competitive analysis was 

conducted to evaluate similar cashback apps. The analysis focused on key competitors in terms of user experience, features, market 

presence, and overall performance. Here are some insights gathered from the competitive analysis:

Key Takeaways and Opportunities for Hyyzo:

Focus on Differentiation: Hyyzo can differentiate itself by offering unique features such as Profit Links and 
Task-Based Earning, setting it apart from competitors.

Enhanced User Experience: Learning from the strengths and weaknesses of competitors, Hyyzo can prioritize 
intuitive design, streamlined navigation, and seamless integration of features to enhance user experience.

Partnership Expansion: By expanding partnerships with a diverse range of stores and brands, Hyyzo can offer 
users a wider selection of cashback opportunities and exclusive deals.

Community Engagement: Implementing gamification elements and fostering a strong user community can 
enhance user engagement and loyalty to the Hyyzo platform.

Honey
Strengths:



Innovative browser extension for 
automatic coupon code 
application.

Simplified user experience with 
seamless integration into the 
shopping process.

Expansive user base and strong 
community engagement.


Weaknesses:



Limited focus on cashback 
rewards, primarily centered around 
coupon savings.

Lack of a dedicated mobile app 
experience, primarily browser-
based.

Reliance on affiliate partnerships 
for revenue generation.

CamelCamel
Camel

Strengths:



Robust price tracking for Amazon.

Weaknesses:



Limited to Amazon, not user-friendly 
for non-technical users.

Keepa

Strengths:



Detailed price tracking for Amazon 
products.

Weaknesses:



Complex interface, only suitable for 
Amazon.

Information Architecture/User FlowPain Points

1. Complex Redemption Process: 
Users find the cashback redemption 
process time-consuming and confusing. 
Unclear steps and requirements lead to 
frustration and doubt about reward 
accuracy, ultimately impacting user 
engagement and satisfaction.

2. Limited Cashback Options: 
Users are often disappointed by the lack of 
cashback offers for their preferred stores or 
products. This limitation hampers their 
ability to save effectively and may drive 
them to seek alternatives, causing 
dissatisfaction and reduced loyalty.

3. Lack of Transparency and Trust: 
Transparency issues, such as delayed or 
inaccurate cashback tracking, breed 
mistrust among users. Hidden terms and 
conditions further erode trust, leading to 
skepticism about the platform's legitimacy 
and reliability, ultimately undermining user 
confidence and satisfaction.

Low-fidelity Wireframes

Reviews

From lo-fi to hi-fi, designs we got so 
many feedbacks on hierarchy and 
usability of the screens, here is 
example of home screen, in which 
we did changes in the stores cards.

Home Screen 

The Home Screen is designed to 
prioritize displaying deals to users. I 
structured the elements of the card 
design hierarchically, ensuring an 
intuitive layout that allows users to 
quickly and effectively scan the 
entire screen.

Deals are displayed in an infinite 
scroll format, allowing users to 
browse seamlessly and apply filters 
until they find the best possible 
deal for their needs.

Alert Screen

A straightforward screen 
consolidates saved deals and alert-
enabled deals in one place, with a 
toggle option to manage alerts for 
specific deals.

Search Screen

Includes an informational GIF 
banner at the top, a centrally 
positioned search bar, and 
suggestions displayed below the 
search bar.

Popular stores icon buttons for 
quick access.

Other Screens
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Conclusion
The Flipshope project successfully addresses the challenges faced by online shoppers, such as tracking price 
fluctuations, missing out on discounts, and managing time-consuming manual searches. Through user-
centered design and insights gathered from competitive analysis and research, Flipshope delivers a seamless 
and efficient experience that empowers users to make informed purchasing decisions.

By combining intuitive features like price history, price drop alerts, and cross-platform support, Flipshope stands 
out as a versatile tool for budget-conscious shoppers, students, and professionals alike. The design process 
emphasized simplicity, usability, and accessibility, resulting in a product that not only meets user needs but 
enhances their overall shopping experience.

This case study highlights my ability to identify user pain points, conduct comprehensive research, and design 
solutions that align with both user expectations and business goals. The learnings from this project will 
continue to inform my future work, reinforcing the importance of balancing functionality and aesthetics in 
creating impactful digital experiences.

Thank you for viewing
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